
Five Strategies for Creating Community before Study Abroad Departure 
 
Sense of belonging has become a focus in higher education. Fostering belongingness helps 
student feel more connected to their classroom or university, leading to greater outcomes 
(Gopalan & Brady, 2024). For a study abroad program, that sense of community is even more 
important. Many students are traveling internationally for the first time, leaving behind their 
primary support systems. While study abroad experiences positively impact college students’ 
personal and academic growth (Walsh & Walsh, 2018), challenges naturally arise due to 
stressors, culture shock, or conflict between student travelers. Building a sense of community 
becomes before embarking on the trip can positively influence students’ well-being (Rider & 
Miller-Perrin, 2023). Implementing efforts to foster community does not have to wait until 
orientation or when the trip begins. I’ll share five simple but impactful strategies I used when 
facilitating my study abroad trip to Japan in May 2024. These efforts began once students were 
officially committed to the program. 
 
Strategy #1: Leverage campus resources and events 
 
Reach out to the Modern Languages and Classics Department and/or the Rinker Center for 
Global Affairs about potential events related to the destination. Faculty in the Japanese 
department invited the study abroad students to their cultural events prior to the trip. Around 
the same time, the Rinker Center hosted an event that wasn’t tied to our program but gave 
students the chance to learn about Japan and continue to connect. A few students attended 
this event, exchanged social media handles, and made plans to meet up again. Although the 
first event wasn’t a big turnout, this early interaction made a difference in future activities.  
 
Strategy #2: Create monthly newsletters to build excitement 
 
Once the roster for the program was solidified, I created a monthly newsletter for students with 
travel tips, resources, scholarship information, and fun facts about Japan. In the final 
newsletter, a student who had extensive travel experience contributed to the content, sharing 
her insights and advice. Students looked forward to these! All the newsletters are included 
below.  
 
Strategy #3: Empower students to organize peer activities 
 
About four months before the trip, I asked for two volunteers to lead social efforts. I stepped 
back from planning to empower students to lead activities on their own terms. They hosted a 
Japanese movie night, made sushi, visited Japanese stores and restaurants in Indianapolis, and 
created music playlists. Every student came to at least one of these peer-coordinated events. 
Without faculty around, students felt more comfortable in a causal setting.  
 
During these sessions, students also created a Google document of possible events and 
excursions in Tokyo to do in their free time. Once this list was complete and all students shared 
notes, indicating their interest and forming groups for these excursions. Then, I reviewed the 
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document to give feedback about the logistics and feasibility. Not only did this allow students 
to make connections with one another to plan their free time, but it also opened clear 
communication between us before the trip.  
 
Concerns about the cost of the trip is one of the main barriers to students accessing study 
abroad experiences. In addition to arraigning two leaders to coordinate social events, I also 
requested volunteers for two students to serve as fundraising leaders. In the spring, the Rinker 
Center and the Ball State Foundation, initiated a study abroad crowdfunding campaign. The two 
student leaders developed social media templates for peers’ social media accounts to boost 
contributions. Through the GroupMe chat, the two leaders provided encouragement, updates, 
and strategies to reach potential supporters. Students bonded over exceeding their shared goal 
for the fundraising efforts. 
 
Strategy #4: Assign collaborative pre-trip tasks with shared goals  
 
One of the excursions on the trip included a home visit in which students would have dinner 
with a Japanese family in their house. In Japanese culture, guests are expected to bring a small, 
meaningful gift. Since students were grouped into pairs or trios for the home visit, the same 
groups were tasked with finding one single, inexpensive item that represented their hometown 
or culture. Students understood the cultural implications of this small gift and put in time and 
effort into working as a team to find something meaningful. Although this was a small task, 
students collaborated with one another, discussed items that represented themselves and 
culture, decided on a single item, and brainstormed how the gift would be presented, leading 
to a unique way to learn about one another.  
 
Strategy #5: Use the in-person orientation to unite the full group  
 
The in-person orientation was the first time the entire group was in one room. I intentionally 
designed this session to reinforce group cohesion with team-building activities and open 
dialogue. Before the meeting, I asked students to submit their questions, concerns, and 
excitement anonymously. During the session, each of these were addressed aloud with the 
entire group. Although these were all anonymous, students chimed in when they heard theirs 
or when they related to someone else’s concern. It created a supportive environment where 
students validated one another and offered advice.   
 
Conclusion 
 
Building a sense of community begins when students commit to the trip, rather than 
incorporating community building strategies at pre-departure orientation. These connections 
foster trust, communication, and confidence in traveling. Although each of these strategies was 
small and requires minimal resources and time, they had a considerable impact on students 
from the time they committed to the program until they boarded the first flight. Allowing 
students to take ownership of coordinating social activities and fundraising aligns with the goals 
of developing collaboration and agency, hallmarks of high impact practices. When students feel 



connected before departure, they’re better equipped to handle stress, embrace differences, 
and support one another while abroad, leading to deeper learning and more positive outcomes. 
These strategies are meant to be flexible to adapt to the course, location, and number of 
students. Even one or two efforts can contribute to the group dynamic and feelings of 
community.  
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FZS FacY: VJSdNSL
MacMNSJX 

DJXYNSaYNTS: TTP^T
SYaYNTS

ScMTQaWXMNU OUUTWYZSNY^:
OUJS NT[JRbJW 22Sd 

TWa[JQ TNU:
PacPNSL

SN] MTSYMX
ZSYNQ JaUaS! 

1) A LTTd UaNW TK \aQPNSL XMTJX. TMNSP 20,000
XYJUX UJW da^, J[JS \NYM ZXNSL UZbQNc
YWaSXUTWYaYNTS.
2) A cTZUQJ TK UQaXYNc LWTcJW^ baLX. TTP^T dTJX STY
Ma[J LaWbaLJ caSX NS UZbQNc.
3) A XRaQQ \aXMcQTYM. BaYMWTTRX \NQQ STY Ma[J
UaUJWYT\JQX STW aNW dW^JWX. 

AUUQ^ TScJ YT bJ JQNLNbQJ KTW ZU YT 21
XcMTQaWXMNUX. TMJ WWNYNSL CJSYJW  NX

KaRNQNaW \NYM cWaKYNSL XcMTQaWXMNU
aUUQNcaYNTSX. AQXT, \aYcM YMJ ad[NXTW

[NdJT TS YMJ \JbXNYJ KTW addNYNTSaQ YNUX.  

WNYM T[JW 5 RNQQNTS [JSdNSL
RacMNSJX NS YMJ cTZSYW^, YMJXJ
aWJ TS aQRTXY J[JW^ cTWSJW TK

TTP^T, XJQQNSL dWNSPX, WaRJS, aSd
J[JS caPJ. NT caXM? NT UWTbQJR!
A UZbQNc YWaSXUTWYaYNTS caWd caS
bJ ZXJd aX a KTWR TK Ua^RJSY.  

MTWJ YMaS OZXY a YWaSXUTWYaYNTS MZb
ĽNY'X a dJXYNSaYNTS NS NYXJQK, KJaYZWNSL

RaRJS SYWJJY, a dJUacMNPa KTTd
RaWPJY, YT^ XYWJJY, aSd aS aWY

RZXJZR. 



5 Months Until Japan

Our top picks
In just five months, we're taking off for our adventure! Thank you for being so prompt in responding to my

emails and surveys. Another request is asked of you in this email.  I'm booking all the activities we'll be
diving into in Japan because tours and excursions are selling out fast. Your prompt replies are making sure
we don't miss out on the fun (or being charged extra)! Additionally, please be sure to read Ashley Coker’s
email from November 29th about committing to the program through Terra Cotta. We have a waitlist of 6

students! 

If you receive a BSU
scholarship, contact the
Office of Financial Aid ۋ

Scholarships to see if yours
applies. Consider looking at
the other BSU scholarships

here and here. The
Department of Psychological

scholarships are due the
Friday before spring break.

Scholarships

Wanting to devour some
amazing Japanese cuisine?

This book takes you on a
journey through the delicious

world of Japanese food and
culture, seen through the

eyes of a non-native foodie.

Book

Recommendation

During our free tour, we’ll
encounter a wide assortment

of food while walking
through this busy market

filled with seafood, daifuku,
and 40ٽ canteloupe.

Destination:

Tsukiji Market



TraWel tip

Although navigating and experiencing Japan without learning the
language is manageable, mastering general pleasantries when
traveling is vital for positive interactions. Learning basic greetings and
expressions not only respects local culture but also fosters
connections. In Japan, politeness is highly valued, and using proper
language reflects cultural appreciation.

Common expressions to know before you go: 

Konnichiwa (こؒにちは): Hello/Good afternoon.1.

Arigatou gozaimasu (あ؉がとうございます): Thank \ou.2.

Sumimasen (す׾ませؒ): E[cuse me/I'm sorr\.3.

Onegaishimasu (お切いします): Please.4.

Ohayou gozaimasu (おは؇うございます): Good morning.5.

For pronunciation, check out this YouTube video. 

PLEASAN7RIES

To facilitate our
fundraising and social
activities, please let me
know by January 15th if
you’re interested in being
involved in the fundraising
or social committee,
working to spearhead
these efforts before the
trip.

Fundraising
and Social
Committees

Restaurants are
incredibly small, often
only seating five or six
costumers. 

1.

Be prepared to wait.
Queues in Tokyo are
common, often with
customers patiently
waiting for 30 minutes
to two hours to dine. 

2.

No tipping in any
restaurant

3.

Restaurants specialize
in one food- ramen,
soba, sushi, in order to
maintain high quality. 

4.

Online customer ratings
are skewed-- don’t shy
away from a restaurant
with a lower online
rating. 

5.

Fun Facts:
Restaurants



From Febɍ 22nd through
Febɍ 2ȉthɈ BSUɫs Foundation

will host a study abroadɠ
focused crowdsourcing

weekɍ All proceeds from our
efforts this week will be

evenly distributed between  
students on our tripɍ More

information to comeɊ 

FoVS monUhT VnUil JaQaNǢ

Wa
ɨWaɩ in Japan referƙ ƥo groƭp harmonǋ
ǅiƥh ƥhe implicaƥion of ƭniƥǋ and conformiƥǋ
ǅiƥhin a ƙocial groƭpɍ In JapanɈ people
prefer conƥinƭoƭƙ harmonǋ oǄer perƙonal
inƥereƙƥƙɍ EǊampleƙ of wa can be ƙeen
ƥhroƭghoƭƥ JapanɈ bƭƥ are moƙƥ noƥable in
Japaneƙe eƥiqƭeƥƥeɍ  

While in JapanɈ pleaƙe be mindfƭl of
eƥiqƭeƥƥe and general mannerƙ relaƥed ƥo
ǅaɇ  

No loƭd ƥalking on pƭblic ƥranƙporƥaƥionȂɍ
No plaǋing of Ǆideoƙ oƭƥ loƭd on pƭblic
ƥranƙporƥaƥion

ȃɍ

Bringing a ƙmall gifƥ ƥo ǋoƭr hoƙƥȄɍ
OrganiǕed qƭeƭing for eǄerǋƥhing ȅɍ

S c h o l a S T h i Q T

I ū ͗ ư he ͗ cŶm iūg ͗ǑeekƤ ͞ ͗ ǗŶƸ ΀ l l ͗ beg iū ͗
ư Ŷ ͗ge ư ͗ i ū fŶ Ɯmaư i Ŷū ͗ f Ɯ Ŷm ͗ ưhe ͗S ưƸdǗ ͗
AbƜŶad ͗Ŷ f f i ce ͗ i f ͗ ǗŶƸ ͗ Ɯ ece i ǐed ͗a
ƤchŶ la Ɯ Ƥh iƙ ͝ ͗ FŶ Ɯ ͗me ͗ ưŶ ͗ƙ l aū ͗ ưh i Ƥ
eǖƙe Ɯ i eūce ͗ f Ŷ Ɯ ͗ ư he ͗ cŶm iūg ͗Ǘea ƜƤ ͞
I ΀ d ͗ aƙƙ Ɯec i a ưe ͗ i ư ͗ i f ͗ ǗŶƸ ͗ l e ư ͗me
kūŶǑ͗ i f ͗ ǗŶƸ ͗ǑeƜe ͗ a ͗ Ɯ e c iƙ i eū ư ͝ ͗ ͗



L o o k i n g  f o r
a u t h e n t i c  J a p a n e s e

f o o d  n e a r b ] ?  T r ]
A s a k a  o n  t h e

n o r t h s i d e  o f  I n d ] .
D e l i c i o u s  a n d

i n e x p e n s i v e ,  b u t
d i f f i c u l t  f o r  l a r g e
g r o u p s ,  w h i c h  i s
v e r ]  J a p a n e s e !

Chopsticksɇ Noƥ familiar ǅiƥh hoǅ ƥo ƭƙe
chopƙƥickƙɎ Thiƙ ǅoƭld be a greaƥ ƥime ƥo
learnɊ Alƥhoƭgh forkƙ can be foƭnd in
TokǋoɈ ƥheǋ ǅill noƥ be readilǋ aǄailableɍ 

Learning hoǅ ƥo ƭƙe chopƙƥickƙ ƥakeƙ
ƙome ƥime and pracƥiceɍ Hereɫƙ a qƭick
YoƭTƭbe Ǆideoɍ 

If ǋoƭ need ƥo ƭƙe ƙome for pracƥiceɈ ƙƥop
bǋ mǋ office ɚNQ ȂȂȄɛɍ There ǅill be a
folder hanging ǅiƥh chopƙƥickƙ inƙideɍ

Soupɇ If ǋoƭɫre haǄing miƙo ƙoƭp or ramenɈ
donɫƥ eǊpecƥ ƥo find a ƙpoon aƥ ƥhe ƥableɍ
Yoƭɫll need ƥo aƙk for one from ƥhe ƙerǄerɍ
Or do aƙ ƥhe JapaneƙeɈ and drink ƙƥraighƥ
oƭƥ of ƥhe boǅlɊ

Napkinsɇ PerƙonallǋɈ ƥhiƙ iƙ ƥhe moƙƥ
challengingɍ Japaneƙe ƥradiƥionallǋ do noƥ
pƭƥ napkinƙ on ƥheir lap ǅhile diningɍ Yoƭ
maǋ need ƥo aƙk for napkinƙ aƥ
reƙƥaƭranƥƙɍ 

Dining



THREE MONTHS UNTIL JAPAN!

Crowdfunding 

:LWK RQH GD\ RI FURZGIXQGLQJ EHKLQG XV, ZH×UH MXVW JHWWLQJ VWDUWHG! AFWLYH UHTXHVWV DUH
PRUH LPSDFWIXO WKDQ SDVVLYH. SRPH WLSV WR FRQVLGHU ZKHQ SHUVRQDOO\ UHDFKLQJ RXW WR
\RXU FRQWDFWV: 

DHVFULEH WR WKHP ZK\ \RX DUH GRLQJ WKLV- YDOXDEOH H[SHULHQFH, DFDGHPLF
HQULFKPHQW, DQG SHUVRQDO JURZWK PLJKW EH VRPH SRWHQWLDO UHDVRQV. 

1.

SQRZEDOO WKH PRPHQWXP- DVN \RXU IDPLO\ PHPEHUV RU IULHQGV WR XWLOL]H WKHLU
FRQWDFWV. AUH SDUHQWV DEOH WR SXW D IO\HU RU D GRQDWLRQ MDU LQ WKHLU EUHDN URRP? 

2.

RHPLQG FRQWDFWV WKDW GRQDWLRQV DV OLWWOH DV $5 ZLOO EH EHQHILFLDO DQG LPSDFWIXO. 3.
AVN IDPLO\ RU IULHQGV WR SOHGJH DQ H[SHULHQFH. ($50 IRU GLQQHU ZLWK D JDSDQHVH
IDPLO\, $25 IRU WHD FHUHPRQ\, $7 IRU D JRRG ERZO RI XGRQ). **PUR WLS: 7UDFN WKLV
DQG VHQG WKHP D SLFWXUH RU EULQJ WKHP D VRXYHQLU IURP WKLV H[SHULHQFH. 

4.

RHDFK RXW WR \RXU KRPHWRZQ SODFH RI ZRUVKLS RU URWDU\ VHUYLFH LQ UHWXUQ IRU D WDON
RU SUHVHQWDWLRQ RI \RXU H[SHULHQFH ZKHQ \RX UHWXUQ. 

5.

SKDUH \RXU VXFFHVV RQ GURXSMH! 

Crowdfunding Medications Outlets



Medications
SSHFLILF PHGLFDWLRQV DUH VWULFWO\ SURKLELWHG LQ JDSDQ. 7KHVH

LQFOXGH CBD SURGXFWV, VWLPXODQWV, DQG VRPH DQWL-GHSUHVVDQWV.
II \RX DUH RQ PHGLFDWLRQV, SOHDVH UHDG WKH IROORZLQJ PDWHULDOV

WR HQVXUH WKDW \RX DUH FRPSOLDQW. FRU WKLV WULS, I ZLOO EH
UHDFKLQJ RXW WR P\ PCP IRU D OHWWHU ZLWK WKH SUHVFULSWLRQ DQG

WKH SXUSRVH RI P\ WUD]DGRQH (DQWL-GHSUHVVDQW XVHG IRU
LQVRPQLD & PLJUDLQH PHGLFDWLRQ). 

8S EPEDVV\ , JDSDQ 7UDYHO

Outlets
GHQHUDO RXWOHWV DUH WKH WZR-SURQJHG W\SH. 7KHUH LV D GLIIHUHQFH LQ
IUHTXHQF\ ZKLFK FDQ GDPDJH HOHFWURQLFV. 7KLV ZHEVLWH JLYHV PRUH

LQIRUPDWLRQ RQ WKLV DQG ZKHUH WR EX\ FRQYHUWHUV. 



Á á O  M O R E  M O N Á H S
È N Á I L  J A P A N ٍ

CLASS
REGISÁRAÁION

Within the neÚt feÕ Õeeks÷ ÛoË Õill receiÔe
more information aboËt hoÕ to register for

PSYSČïôñ÷ International StËdies in
PsÛchologÛö YoË Õill receiÔe a special

access code from the department
administratiÔe coordinators to register for this
coËrseö More information Õill be aÔailable Ôia

emailö 

Please let me knoÕ Õhat qËestions ÛoË haÔe aboËt this processö I
appreciate eÔerÛoneės patience and sËpportû

INٮPERSON
ORIENÁAÁION
In April÷ Õe Õill haÔe a mandatorÛ÷ inČ
person orientation session to proÔide a
general oÔerÔieÕ of the class÷ reÔieÕ the
itinerarÛ and accommodations÷ discËss
safetÛ÷ and ansÕer qËestionsö NeÚt Õeek÷
I Õill send oËt a sËrÔeÛ for the best dates÷
probablÛ a TËesdaÛ or ThËrsdaÛ eÔeningö 

ÁRAàEL INFO
DoÕnload the Visit Japan Web appö
Information in this app is needed from
each of ÛoË for cËstoms entering
Japanö ĆAbbiČ onlÛ one for ÛoËr familÛöć
Seats on flights Õill be arranged at
the coËnterö There is a chance of not
sitting Õith someone in the groËpö 



Nicholas Frasier


